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We stand with Sri Lanka
Tourism is probably the first industry that is affected by any kind of terrorist 
attack. Advisories are issued by other markets, asking its citizens to avoid 
travelling to the destination, bookings are cancelled and the business comes to 
a standstill.

The recent unfortunate bombings in Sri Lanka were no different in its impact on 
the tourism and hospitality sector of the region. The local government tightened 
its security and pulled back its visa-on-arrival (VoA) facility for the nationals of 
39 countries.

As per the data from travel consultancy ForwardKeys, net hotel bookings 
dropped a staggering 186 per cent on average over the week following the 
attacks  
compared to the same period last year. A decline of more than one hundred  
percent indicates more cancellations than bookings.

However, adverse times require aggressive measures to bring back businesses 
back -on-track. I hope that the Sri Lankan government resumes its VoA scheme 
at the earliest, to send the message across the globe that Sri Lanka is safe to 
travel. 

In fact the resilience shown by the local tourism stakeholders and overseas  
partners is exemplary. It is heartening to know that the only tourism and travel 
fair in Sri Lanka, Sancharaka Udawa, will take place as per the schedule on June 
7-8. A travel consultant while talking to us for our story on Sri Lankan terrorist 
attacks shared that he had a customer booking in Colombo scheduled for April 
22; just a day after the bombings took place. The company was expecting a  
cancellation or a no show but both the customer and the local operator were 
keen to continue with the activity. This kind of resilience is need of the hour 
during critical situations. Let’s all support Sri Lanka to help it recover from the 
set-back. 

Happy Reading!
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Through Q2T’s enterprise software, large corporate clients 
are able to manage their end-to-end employee travel needs 
on a real-time basis, in a transparent and secure manner. 
Its online booking platform offers the entire workflow of 
travel procurement, including an employee’s travel request 
approval, corporate policy compliant online booking, 
invoice generation, expense management, reimbursement 
and final invoice settlement.  Q2T has been enhancing its 
platform to meet the requirements of corporate clients 
for the past several years and serves some of India’s well-
known and large corporates including Tata Motors, Aditya 
Birla Group, Times Group, HDFC Ergo and Thermax. 
Deep Kalra, Founder & Group CEO, MakeMyTrip said, 
“This investment will help us extend our service offerings 
to large corporates for their travel requirements while 
helping Quest2Travel  benefit from the travel expertise 
and depth of supplier relationships thatMakeMyTrip has 
forged over the years. ” 
Abhay Rangnekar, Founder and CEO of Q2T said, “This 
partnership is a perfect fit because it combines the best 
in corporate travel with the leader in non-corporate travel. 
Amongst other benefits, it will help us offer superior 
service offerings with wider inventory and better pricing 
for air, hotel bookings and other employee travel services.”

MakeMyTrip acquires majority 
stake in Quest2Travel.com

Clarks Inn debuts in Chhattisgarh

MakeMyTrip has acquired a majority shareholding 
interest in Mumbai based ‘Quest 2 Travel.com 
India (Q2T), an internet based corporate travel 
management company.

Clarks Inn Group of Hotels, one of South Asia’s 
biggest and fastest growing hotel companies has 
announced its entry to Chhattisgarh with the 
opening of 52 key Clarks Inn Suites, Raipur, in the 
state capital. 

The routes under the Regional Connectivity Scheme 
include Kolkata-Allahabad, Allahabad-Kolkata, Raipur-
Allahabad, Allahabad-Raipur. IndiGo continues to 
strengthen its domestic connectivity with new flights 
between Kolkata, Allahabad, Raipur and Jabalpur, while 
developing regional hubs at Allahabad and Kolkata.
The new routes will be serviced by an ATR aircraft. 
William Boulter, Chief Commercial Officer, IndiGo said, 
“We are pleased to have the opportunity to be able 
to fly on these RCS routes and enhance connectivity 

IndiGo enhances connectivity in tier II cities
India’s largest airline, IndiGo, has announced the launch of 6 new connections including operations on 4 RCS 
routes, effective June 22, 2019.

amongst the Tier II cities including Kolkata, Allahabad, 
Raipur and Jabalpur.”
 The new flights are designed to cater to business and 
leisure travellers who are constantly on the lookout for 
new and affordable flying options. Customers who wish 
to plan their travel can book tickets via the airline’s 
official website www.goindigo.in. The introduction of 
these flights will further bolster the airline’s connectivity 
in the Tier II cities with fares starting from INR 1,999, 
read a press release issued by the company.

The 52-key property was inaugurated by the Chhattisgarh 
Chief Minister Bhupesh Baghel at a glittering function also 
attended by senior cabinet ministers from Chhattisgarh 
Government. The hotel boasts of city-centre location in 
close proximity to the Raipur Airport.The latest addition 
marks Clarks Inn’s operational debut in Chhattisgarh.
Commenting on the latest addition, S N Srivastava, 
President & Co-founder, Clarks Inn Group of Hotels said, 
“We are absolutely ecstatic to announce the newest 
addition, Clarks Inn Suites Raipur, to our fast growing 
portfolio. We are particularly thrilled to debut in the fast 
growing hospitality market of Chhattisgarhwith such a 
wonderful and top-of-the-line hotel property. We expect 
this property to be the most sought-after hospitality 
address of Raipur and will also strive hard to leverage 
our presence here to put Raipur and Chhattisgarh on the 
tourism map of the country.”

travel trade Insider 
May 2019
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Owing to this steady growth, the German National Tourist 
Office (GNTO), India forecasts a 6%-8% growth in visitor 
overnights for the year 2019. With experiential travel 
becoming the most sought after genre in leisure travel. 
The GNTO in 2019 is promoting its worldwide campaign 
on the “Centenary of the foundation of the legendary 
Bauhaus movement in Weimar”.

Romit Theophilus, the Director for India, The German 
National Tourist Office said, “The famous Bauhaus art school 
opened in Weimar in 1919, and during its short lifespan it 
moved to Dessau and then to Berlin. The architecture, art 
and design that were created there is still revered around 
the world to this day. To mark the centenary, Destination 
Germany is inviting culturally minded travellers to explore 
the birthplace of Modernism.”

In addition to the Centenary Bauhaus campaign, the GNTO 
is developing marketing campaigns on the major trends of 
culture and nature. In 2019 the “German Summer Cities”, 
the touristic offerings of larger cities and those in more 
rural areas, take center stage as part of a worldwide 
marketing offensive. Contents of the campaign are the 
five clusters Urban city, Romantic, Holiday on the water, 
Sightseeing as well as Arts and Culture.

Besides networking with the golf suppliers, the delegates 
experienced the amazing hospitality of the Zign hotel 
in Pattaya and Centre Point Sukhumvit 10, the exclusive 
joy of teeing off at the Chee Chan Golf Resort and at the 
Pattana Golf Club, freezing tour of ice sculptures at the 
Frost Magical Ice of Siam!

Thailand has ideally located more than 200 golf courses 
throughout the country, by the sea, by the mountains, by 
the lakes, inside the cities even besides the airports. Top 
quality courses, reasonable green fees, friendly caddies 
add to the overall experience. 

“Amazing Thailand, Golf paradise with more than 250 
International standard golf courses, professional caddies, 
warm hospitality, wellness, food and entertainment, 
we look forward Indian golfers to be part of this loyalty 
program and experience services, offers for golfers” said 
Isra Stapanaseth, Director, TAT, New Delhi Office.

“Thai Golf Passport was launched in India to offer Indian 
golfers a seamless golf experience in Thailand. Indian 
golfers can be a part of this Amazing reward programs 
whenever they tee off in Amazing Thailand,” said Rishi 
Tomar, Chief Operating Officer, SLW Golf Management. 

A number of quality service providers like Thai Airways, 
Cox & Kings, Callaway and a number of Golf Courses, 
Resorts and hotels have come together to partner this 
initiative,” he added.

GNTB launches “100 Years of 
Bauhaus” campaign for 2019

TAT organizes FAM trip for 
Indian golfers

Destination Germany continues to be one of the 
most sought after travel destinations for Indians 
travelling aboard. The country witnessed 921123 
visitor overnights in 2018 making for an 8.1% 
growth.

A FAM trip to Thailand was organized by Tourism 
Authority of Thailand (TAT), New Delhi recently to 
explore the various possible ways to make Thai 
Golf Pass a grand success and the most exciting 
golf travel loyalty program for all the golfers.

Alpine Golf Resort, Chiang Mai, Thailand
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During the week, from April 8 -12, the hotel chain’s sales 
representatives met up with more than 200 customers 
from corporations, professional conference organizers and 
travel agencies in Mumbai and Delhi.
This time, delegates of the sales mission were from 
Harbour Grand Kowloon, Harbour Plaza Metropolis, 
Kowloon Harbour Front, Harbour Plaza 8 Degrees and 
Harbour Plaza Resort City.
“India is a key market for our hotels in Hong Kong. We 
like to bring to our business partners the latest updates 
and development of our group which include the recently 
renovated Harbour Grand Kowloon lobby with the ‘Prisms 
of light’ – a chandelier of 150,000 pieces Swarovski 
crystals,” said Priyanka Nijhawan, Director of Nijhawan 
Group, GSA for Harbour Plaza Hotels & Resorts in India.
“We are opening this fall a brand new hotel, which will 
bring the group’s total room inventory in the city to more 
than 9300 rooms. Hotel Alexandra, with 840 guest rooms, 
is well located at the North Point harbour front. The hotel 
is designed exquisitely melding sophisticated French 
neoclassicism with contemporary elements, a combination 
of timeless affluent elegance and modern concepts 
delighting even the most discerning travellers,” said P.C. 
Koh, Director of Harbour Plaza Hotels & Resorts.

Internet Moguls has an expertise in crafting a 361-degree 
approach across digital and social media platforms. It 
has been one-of-the pioneers in developing out-of-the-
box digital marketing solutions for its clients across the 
globe. With proven expertise in analytics and research, it 
is a Google partner agency, working with the world’s top 
hospitality brands in helping them generate multi fold 
return through the finest digital marketing strategies.
Avijit Arya, Founder, Internet Moguls said, “We are very 
humbled to get in the 10th year of our operations. As a 
bootstrapped company the journey was long, especially to 
explain to people how digital world worked. We feel very 
proud and it has only happened because of the support of 
our moguls, clients and our prospective clients.”
Internet Moguls has transitioned into online and offline 
training for hospitality professionals on digital hospitality 
.The new modules and the ask avi arya books series is a 
unique effort to educate general managers, revenue and 
front office executives and travel agents on the 7 step by 
step process that it takes to understand and make social 
media successful for businesses. 

Harbour Plaza Hotels & Resorts 
organizes two-city roadshow in India

Internet Moguls completes a decade 
in business

Hong Kong’s largest hotel group’s sales team was 
in the country for a week’s sales and promotional 
activities, meeting and engaging customers to 
bring them the latest updates as well as future 
development of the group.

With ten accomplished years to celebrate, the 
Internet Moguls brand flourishes into a new phase 
of growth and success.
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Q. What kind of potential do you see 
in connecting metro cities to smaller 
ones and regional destinations to each 
other?
A. There is a latent potential which has 
remained untapped. The entire vision to 
connect tier-II and tier-III cities started 
about three years back. So, realizing 
the potential in these markets will 
take some time. It is important to first 
create awareness about the benefits 
of the aviation sector in smaller 
Indian destinations before marketing 
individually as airlines. 
We were the first airline to begin 
operations to Bathinda, which 

Alliance Air on the verge of  introducing 
low cost distribution model
In a candid chat with Travel Trade Insider, C.S. Subbiah, Chief Executive Officer, Alliance Air spoke about a range 
of topics, from potential in the regional connectivity market to introduction of a new low cost distribution 
platform. Following are the excerpts from the interview.

K. Rohit 

surprisingly has the largest military 
cantonment in the country. We were 
told by defence personnel there that 
if they take our flights one can reach 
to a place like Kerala in 6 hours time 
which otherwise used to take a time of 
48 hours or more. A military person with 
limited holidays wants to make best 
use of his time and such air connections 
are a relief for them. 
We have 400 air strips in this country. 
We were content with 35-40 major 
airstrips and another 10 on the fringes. 
Now in the last three years almost 25-
40 airstrips have become operational 
and close to 50 airstrips are being 

examined to see if they can be utilized. 
So, as more and more airstrips are 
coming into the picture, what’s going 
to happen is that the interiors of the 
country will be better connected. For 
example a person travelling from 
Chennai to Varanasi for pilgrimage 
has to reach New Delhi first to board a 
flight to Varanasi. A direct connectivity 
between Chennai and Varanasi opens 
up a lot of new possibilities.
These direct connections from interiors 
of India to secondary metros or major 
metro cities like Bathinda-New Delhi 
or Ludhiana-New Delhi offer alternate 
options for passengers to connect. 
Two years ago we were surprised to 
know that Jaipur was not connected to 
Lucknow leading to the commencement 
of flights on the sector by us. 
The pink city, a hugely popular tourist 
destination and Lucknow being the 
capital of the largest state in India 
were not connected and that was an 
opportunity. Earlier, passengers from 

C.S. Subbiah

“We carried close to 1.63 
million passengers in 

2018. We are 
targeting 25 per cent 

growth over the previous 
year in terms of 

passengers carried 
on our flights.”

travel trade Insider 
May 2019
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Jaipur had to travel to New Delhi for an onward connection 
to Lucknow, which resulted in the total travelling time of 6 
hours. Now it takes 1 hour 45 minutes on the route. 
In fact there is also an opportunity to connect places like 
Vijayawada to international sectors like Singapore. Presently, 
a traveller from Vijayawada has to visit Hyderabad or Chennai 
for international connections. Such a model can be replicated 
on the international routes as well.

Q. Is profitability a concern on regional routes as some 
airlines in the recent past that started operations regionally 
closed down their operations?
A. Considering that there is a cap on fares on the regional 
routes operated under the UDAN (ude desh ka aam nagrik) 
scheme, it looks like yields are depressed. However, as per the 
UDAN scheme there is a subsidy given in order to mitigate 
the losses of airlines operating on regional routes for the first 
three years and also offered exclusivity on flying to these 
sectors for the same period.
But it is also important that the route stabilizes after one 
year of operation. If it doesn’t then it is a cause of concern. 
However, in our experience most of the Regional Connectivity 

Scheme (RCS) routes are showing very good potential. There 
are routes which are cyclical like tourism centric sectors for 
example Jaisalmer to Jaipur which are in demand in winters 
but not in summers. Such routes may be a little matter of 
concern but for three years if you sustain operations, I think 
there is enough potential. 

Q. What kind of growth are you looking at this year?
A. We carried close to 1.63 million passengers in 2018. We 
are targeting 25 per cent growth over the previous year in 
terms of passengers carried on our flights. This growth is 
subject to various factors like the airports of the routes we 
have got under the UDAN scheme need to be ready on time 
and there should be availability of qualified manpower like 
security. 

Q. Can you please throw some light on your fleet status?
A. We have a fleet size of 20 aircraft. Alliance Air is one of the 
oldest airlines in the country. It was operated under a different 
perspective in the first few years of operations, purely meant 
to connect the northeast. I am talking about 90s when none 
of the private carriers were willing to connect the region to 
rest of the country. So, it was that time the national carrier, 
Air India took the responsibility and created a subsidiary and 
started to connect the north east corners and other places of 
the country. 
Subsequently, we have rehashed the strategy from 2015-
2016 onwards and come up with the slogan, ‘Connecting 
India’. We have desired to have a uniform fleet which is group 
of ATRs 72-600. These aircraft are part of Airbus family and 
one of the most popular turbo props in the world. We are 
expecting couple of more aircraft to join this year. So, with the 
existing fleet of aircraft we are trying to increase the number 
of hours of flying so that we can optimise our entire fleet and 
at the same time we are expanding with the addition of new 
aircraft. Our average age of ATR 72-600 is two years which 
means that we have one of the youngest fleet in the country.

Q. Are you also looking at starting international operations 
like connecting North East to the ASEAN region?
A. No, we don’t have any immediate plans to start international 
operations. The reason is that we have won a lot of routes 
under UDAN. Our priority is to look into these routes which 
will give us immediate connections and revenues. Air India 
our parent company has already one of the largest networks 
in the world today. Air India is connecting 42 destinations 
globally. So, as of now our focus for Alliance Air is to be a 
leading regional airline and offer convenient connections to 

travel trade Insider 
May 2019
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tier-II and tier-III cities. Our model also well connects us to 
the existing network of Air India. 

Q. The current challenges that the Indian aviation sector 
is facing like high fuel prices, profitability concerns and 
infrastructure keeping up pace with the growth. What’s your 
take on it?
A. The fluctuation in the prices of the aviation turbine fuel 
(ATF) is a major challenge. The jet fuel prices were touching 
$86-a-barrel in early 2018 but it slipped below $60-a-barrel 
in December 2018. Today the ATF price is about $71-a-barrel. 
The jet fuel prices will be dampener if it crosses $80-a-barrel 
mark. However, ATF prices are influenced by external factors 
which are not under our control. Today if there is a crisis in 
oil rich Venezuela - 10,000 km away from us, we see fuel 
price rising here. I wish jet fuel prices can be controlled 
to $60-a-barrel, which will be a relief to airlines. Such 
challenges slow the induction plans of airlines. Slots are 
also a problem being faced in major metro cities. We need to 
develop adequate parking facility because further induction 
of 50-100 aircraft by Indian carriers is expected in the near 
future.

Q. Do you think airlines need focus more on ancillary revenue 
to help their profitability?
A. If you take the best airlines that are focusing on ancillary 
revenue, it can’t contribute more than 20 per cent to the 
overall business. This segment of revenue can come handy 
provided other factors are favourable. Ancillary revenue can 
add to the bottom line of a carrier only if factors like cost of jet 
fuel and human resource is under control. The core income of 
an airline is selling seats. The model in the aviation business 
is not cost plus pricing. We depend on our sales. 
If the market demands a particular price, we have to match 
that price. Your cost may be ‘x’ if the market demand is not more 
than ‘x’ you can’t make any money. This explains why airlines 
operate under a thin margin scenario.  Again most of the low 
cost carriers (LCCs) in the world don’t depend on ancillary 
revenues but are looking at efficiency of their operations and 
one of the significant parameters is employees per aircraft. 
Even in Alliance Air we have taken that into consideration 
and our employee per aircraft ratio is 35 at present which is 
one of the lowest in the world. 

Q. What is you distribution channel strategy?
A. Presently, we are on the GDS. We were using the Air India 
platform to reach the market. However, we took a decision 
a year back that we will split our distribution channel into 
two to bring down the cost of operation. So, we are adopting 

a low cost distribution platform which we will launch in next 
3-4 months. We will still continue to be on the GDS platform 
for all our networking connections to Air India.  We are going 
to utilize both the platforms to strengthen our penetration 
in the market. One will help us to network the whole world 
through Air India, the other one will help us to bring down our 
operational cost.
It is a web based platform that we will be offering to all 
the travel agents in the country, offline as well as online. 
This platform will be available for the Indian market. Any 
international passenger can use the Air India platform and 
connect to our network. We will be reaching to OTAs through 
application programming interfaces (APIs) and offline travel 
agents will be provided login ids. We are working on the 
remuneration model but likely it will be a model that Air India 
Express is following. There will be a transaction fee for our 
agent partners. It is an important project for us. Today direct 
bookings account for 15 per cent to our business while rest 
come through travel agent network. Travel agents continue to 
be important especially in smaller places like Bikaner. 
I still believe GDS will remain in the market in spite of the 
changes in the airline distribution network. However, the 
system will evolve.  Every airline is looking at direct bookings 
on their website and single GDS platform to cut down their 
cost. 

Q. What is the one thing that you like most being in the 
aviation industry and one that you dislike?
A. The thing I like most about our industry is how it helps 
people across the world to connect. It is a tremendous 
experience. When I joined aviation in the 80s, connection was 
hugely important. The world has become a smaller place today. 
I still remember my maiden journey to Japan from Bangalore, 
which used to take 14 hours. Today in 8 hours one can reach 
there from the same destination. 
Challenge is the dynamic nature of this business. For example 
in 2000 when the Gulf war broke out, overnight it caused panic 
in the market. The jet fuel prices rose to $120-a-barell. When 
the severe acute respiratory syndrome (SARS) virus broke, the 
entire Chinese market was closed for almost 4-6 months. Such 
scenarios can create havoc for our industry.

“Ancillary revenue can add to the 
bottom line of a carrier only if 

factors like cost of jet fuel and human 
resource is under control. The core 

income of an airline is selling seats.”

INSIDER AVIATION
travel trade Insider 

May 2019INSIDER travel trade Insider 
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Data is the most valuable asset of any 
industry these days and for airlines 
this is a treasure. Investing in AI which 
can make data meaningful for airlines 
can help carriers improve customer 
experience, enhance safety measures, 
optimize resources and decrease costs. 
Some areas where AI is being used 
includes facial recognition, baggage 
check-in, customer queries and answers, 
aircraft fuel optimization and factory 
operations optimization. However, this 
is just the beginning. Some of the areas 
where some success has been achieved 
include passenger identification, 
baggage screening and customer 
assistance.

Passenger Identification
There are several processes like self 
baggage check-in which have been 
implemented by the airlines. The main 
purpose of using the machines is to 

AI improving customer 
experience in airline industry
Customer satisfaction is the end goal of all airlines, especially those who 
want to have a competitive advantage, writes Tamanna Bhatia.

Rahul Joshi

simplify the process. The next such 
process which one of the airlines is 
testing is passenger identification at 
the airport. Delta Airlines is using AI 
for a while and wants to try passenger 
identification through machine. The 
other initiatives which the airline is 
already using include ticketing kiosks 
and check-in via the Fly Delta mobile 
app. Delta has invested a large amount 
in automated self-service bag checking 
kiosks, including one that will also have 
facial recognition technology. 
The airline claimed that the previous 
experiments had helped it to manage 
the customer flow, especially, during 
the peak hours and improve customer 
satisfaction.

Baggage Screening
Two year ago in 2017, American Airlines 
tried to develop an app which could 
make baggage screening easier for 

passengers. As part of the development, 
the airline organized a competition, 
HackWars, and encouraged people 
to develop the all based on artificial 
intelligence, augmented and virtual 
reality. The person who was known by 
‘Team Avatar’ developed an app which 
allowed the passenger to check their 
baggage size before arriving at the 
airport and also prepay any potential 
baggage-related expenses.

Customer Assistance
Another American carrier, United Airlines 
uses Amazon’s Alexa for answering 
some common customer queries. Two 
year ago the airline collaborated with 
Alexa and came up with a new feature 
United skill. United Airlines passengers 
need to add the United skill to their 
Alexa app and then they can ask all 
their questions to Alexa. Alexa answers 
common queries correctly, such as the 
status of a flight by number, check-in 
requests and availability of Wi-Fi on 
a flight. This experiment has mixed 
review so far but it proves that over 
a period of time AI would be capable 
of handling customer queries more 
successfully.

Conclusion
Some airlines are trying to stretch the 
limits by investing massively on AI 
and data mining. Airlines are able to 
see the browsing patterns of unknown 
website visitors and decide how to 
talk to them. They can make tailored 
recommendations on destinations and 
other products (for example, in-flight 
services or rental cars) and set fares 
according to passenger demand. With 
chatbot or robot functionality to work 
for airline marketing teams can analyze 
vast quantities of data to deliver faster, 
more accurate customer service.
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Q. Can you describe how SITA is 
transforming the travel experience for 
air passengers in a crowded and fast-
growing aviation market like India?
A. India is one of the fastest-growing 
civil aviation markets over the past 
three years. At present, we are the 
third-largest domestic aviation 
market globally with the possibility to 
become the third-largest air passenger 
market by 2030. With new emerging 
technologies taking the centre stage; 
more airports and airlines globally 
are investing in technology to drive 
innovation and ensure a hassle-free 
passenger movement.  
We see our role as helping airports 
and airlines use technology to better 
manage the growing number of 
passengers while providing a better 
traveller experience at the airport, on 
the aircraft and at security. Passengers 
hate losing time as they travel. They 
want to be in control and kept informed 

Use of biometrics still in its nascent stages in India: Jaikrishna
Maneesh Jaikrishna -Vice President, Indian Subcontinent, Eastern & Southern Africa, SITA in an interaction 
highlighted the adoption of biometrics in the Indian aviation industry. 

Rahul Joshi

along the way, to minimize stress. This is 
an area where we are strongly focused: 
Providing technology to automate, and 
even, eliminate tedious processes in the 
airport. 
We have worked with 45 major airports 
under Airports Authority of India (AAI) 
as well as Mumbai International Airport 
(MIAL), Bangalore International Airport 
(BIAL), Kochi Airport, Mihan Airport, 
Kannur and Chandigarh Airport to help 
improve the passenger journey. 
The Indian Government is also working 
towards ensuring a digitized experience 
for its passengers through its ‘DigiYatra’ 
initiative. SITA is well positioned to 
help India lead the way in introducing 
100 per cent biometric air travel as 
a part of this initiative through its 
innovative solutions like SITA Smart 
Path technology. 

Q. How is SITA working with the Ministry 
of Civil Aviation and other aviation 
authorities in India to improve travel 
experience?
A. SITA has been working at the heart 
of Indian aviation for over 60 years 
being the catalyst for innovation and 
being instrumental in introducing new 
technology to ensure a smooth travel 
experience SITA and Airports Authority 
of India (AAI) work closely and SITA’s 
solution is in 45 airports managed by 
AAI. Currently, SITA has deployed the 
following solutions across AAI and 
other airports:
• Common Use Self Service (CUSS) at 

45 AAI airports
• Common Use Terminal Equipment 

(CUTE) at 13 AAI airports

• Baggage Reconciliation System (BRS) 
at 13 AAI airports

• Airport Management Solutions (AMS/
AOCC) at 13 airports across India 

This allows SITA to provide flexibility 
in passenger navigation in airlines 
and at airports. Other airports such as 
Bangalore International Airport(BIAL); 
Chandigarh International Airport; 
Cochin International Airport; Kannur 
Airport; Mumbai International 
Airport(MIAL); Nagpur (MIHAN) Airport 
enjoy benefits such as improved check-
in, boarding and new self-service which 
are powered by SITA. 

Q. How biometric can support the 
initiative of paperless travel? Tell us 
how Aadhar in India can be leveraged 
along with biometrics?
A. While the use of biometrics still 
being in its nascent stages in India, 
passengers have shown great interest, 
if given a choice, to use it in order to 
expedite their journey through the 
airport. With the Aadhar system being 
the biggest biometric database in the 
world, it only helps the cause. The 
Government of India’s initiative such 
as DigiYatra is a huge step in that 
direction which will enable a passenger 
to use Aadhar based verification to 
create DigiYatra ID and use the same 
as their single token biometric identity 
no matter wherever they travel. With 
our Smart Path biometric solution 
for ID management now rolled out 
globally, SITA is well poised to deliver 
a seamless, paperless travel experience 
for passengers across India. 

Maneesh Jaikrishna
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Sri Lankan tourism industry takes a hit post 
terrorist attacks; trade remains resilient
Sri Lanka’s $4.4 billion tourism industry is reeling from cancellations as travellers shun the 
island nation after multiple suicide bombings that killed over 250 people recently.

Demand nosedives:
Tourism, which accounts for 5 per cent 
of Sri Lanka’s gross domestic product 
(GDP), has suffered as tourists from 
around the world cancelled hotel and 
flight bookings fearing more attacks. 
A large number of Indian travel 
consultants that Travel Trade Insider 
approached shared that there has been 
a strong decline in the demand and 
fewer queries after the tragic Easter 
bombings. 
“The horrific and unfortunate terror 
attacks shocked not just Sri Lanka but 
the entire world. We have received 
cancellations from our guests who were 
booked for travel to Sri Lanka in the 
month of May.  As the country continues 
to be in a heightened state of security 
after the attacks, it has impacted 
all travel related business to the 

K. Rohit 

destination,” said Vineet Raina, Founder 
& Managing Director Pink Elephant 
Sport & Pink Elephant Journeys.
As per the data from travel consultancy 
ForwardKeys net hotel bookings 
dropped a staggering 186 per cent 
on average over the week following 
the attacks compared to the same 
period last year. A decline of more than 
one hundred percent indicates more 
cancellations than bookings.
Ankit Jindal, CEO & Co-founder of Trodly 
said, “We are seeing a considerable dip 
in the number of bookings to Sri Lanka 
after the tragic Easter bombings in the 
island. Travellers are changing their trip 
plans to alternate destinations. Though 
the situation in Sri Lanka is stabilizing 
now, but it will take few months before 
tourists can start planning trip to the 
island nation again.”
Tourism took off in Sri Lanka, which 

boasts of a 1,600-km long coastline, 
following the end of the decades-
long civil war with Tamil separatists 
in 2009. It was Sri Lanka’s third largest 
and fastest growing source of foreign 
currency last year. The dip in business 
has been recorded across verticals from 
leisure to incentive travel from the 
Indian market. 

Ankit JindalVineet Raina Reema Sehgal

“The horrific and 
unfortunate terror attacks 
shocked not just Sri Lanka 

but the entire world. 
We have received 

cancellations from our 
guests who were booked 
for travel to Sri Lanka in 

the month of May.”
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“The impact is largely the same on all 
segments. There are MICE groups that 
have opted to either cancel or postpone 
their trip. The attacks have happened at 
the peak travel period for Sri Lanka,” 
said Reema Sehgal, Head, MICE & 
Operations, Travel Paradise.
Decisive policy and security measures 
will be important to revive the industry 
and support economic growth, the 
International Monetary Fund (IMF) 
has said. The Sri Lankan government 
scrapped its visa-on-arrival (VoA) 
facility for citizens of 39 countries- 
a measure considering the current 
security situation.
“Countries offering VoA facility make 
them very appealing for people who 
have not planned the trip well in 
advance. Travellers are also able to 
avoid the hassle of visiting embassies 
and the paper-work. Sri Lanka is 
definitely going to lose a good share 
of travellers, especially the youth 
segment coming from India and other 
countries. However, I don’t see Sri Lanka 
continuing with these restrictions 
for too long. We are in touch with our 
partners in Sri Lanka to keep a track on 
the VoA facility,” said Jindal.
“VoA facility is a big tool in promoting 

tourist arrivals to any country and 
pulling it out would definitely have its 
impact on the demand from the Indian 
market,” said Raza Husaini, Head-
Business Development & Strategic 
Alliances, Pacific Travels.
However, a section of travel consultants 
feel that lack of VoA facility for visiting 
Sri Lanka won’t be a deterrent. “The 
decision taken by the Sri Lankan 
government is purely based on safety 
and security of its border and people. 
We don’t see that as a deterrent. The 
facility of availing e-visa for Sri Lanka 
is as convenient and efficient,” added 
Raina.

Gain for other destinations:
Indian tourists who otherwise planned 
to visit Sri Lanka are now heading to 
other destinations like Bhutan, Thailand 
and North East India. The postponement 
or cancellation also comes in the wake 
of special advisory released by the 
government of India asking the citizens 
to only undertake essential travel.
Speaking about the destination shift, 
Karan Anand, Head, Relationships, Cox 
& Kings said, “Indian travellers are 
shifting their choice of destination 
due to the situation in Sri Lanka. The 

Indian travel advisory by the Indian 
government adds to the anxiety of the 
traveller and they are making a shift to 
other safe destinations.’’
Similar cost bracket is one of the 
significant factors influencing Indian 
tourists to choose Bhutan and North 
East destinations. Tourists can avail 
a five-night / six-day package to 
Bhutan for about Rs. 42,000 per 
person inclusive of airfare and Sikkim 
along with Darjeeling for Rs 38,000 
per person for a six-night / seven-day 
inclusive of airfare from Cox & Kings. 
Cost to Sri Lanka is not starkly different.
Neelu Singh, CEO & Director, Ezeego1 
said, “With the advisory to avoid all non-
essential travel to Sri Lanka, tourists 
who were planning to travel to Sri 

Raza Husaini Karan Anand Neelu Singh

“VoA facility is a big tool 
in promoting tourist 

arrivals to any country 
and pulling it out would 

definitely have its 
impact on the demand 

from the Indian market.”
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Lanka are now switching to alternate 
destinations. While Thailand remains 
the most preferred, Bhutan and Nepal 
are gaining more tourists due to the 
altered preference and rate of enquiries 
for these two countries have gone up 
significantly. North-East, Ladakh and 
Andaman Nicobar Islands are also top 
domestic choices for a destination 
change with a surge of over 20 per cent 
due to the situation in Sri Lanka.”
SanKash is India’s first travel Fintech 
startup offering affordable luxury 
travel. The company reported that it has 
already received 35 per cent destination 
cancellation request for travel starting 
third week of June for Sri Lanka. 
“The cancellations may go up as the 
travel dates for July approach as due to 
high cancellation charges people would 
want to wait and watch especially 
travellers who are not touching 
Colombo,” said Akash Dahiya, CEO & 
Co-Founder, SanKash.
“However, major modifications are 
coming from customers who were about 
to make a booking for Sri Lanka. Since, 
travel destination is one of the critical 
decision points for loan sanction, we 
saw that out of 250 loan applications 
which were on the verge of closure 80 
per cent of them have already requested 
for destination change while others 
would wait for some more time,” added 
Dahiya. A significant majority of these 
modification requests are for a change 
to destinations like Thailand, Indonesia 
and Andaman & Nicobar. 

The resilience:
One week on from the deadliest terror 
attacks perpetrated in the country 
since the end of the civil war, Sri Lanka 
Tourism has discussed measures taken 
to ensure the safety and security of 
tourists and outlined strategic plans to 
rebuild confidence of stakeholders. The 
recovery of the tourism sector is vital as 
the industry supports one in 10 families 
in the island nation.
“We cannot allow ourselves to become 
paralyzed by fear. Nearly, half a million 
families across the island depend on 
us for their daily living. The impact on 
our economy must be mitigated. We 
are working to regain the confidence 
of global travellers and operators 
by demonstrating that Sri Lanka’s 
response to the incident is effective 
while reassuring future tourists that all 
appropriate steps are being taken by 
the Sri Lankan government to prevent 
any future incidents and ensure the 
continued safety and security of tourists 
within the country,” shared Kishu Gomes, 
Chairman, Sri Lanka Tourism.
“Addressing security issues is a 
prerequisite for the revival of tourism 
and we continue working closely with 
all relevant authorities to support all 
foreign nationals in the country. Sri 
Lankan police and defence forces are 
working tirelessly to ensure the safety 
and security of all tourists currently in 
Sri Lanka. This is absolutely our first 
priority,” said Gomes.
The only tourism and travel fair in Sri 
Lanka, Sancharaka Udawa, will take 
place as per schedule on June 7-8. This 
exhibition now in its ninth edition is 
open to all businesses within the local 
tourism ecosystem and is organised by 
Sri Lanka Association of Tour Operators 
(SLAITO) in collaboration with the 
Sri Lanka Tourism Promotion Bureau 
(SLTPB). The main objective of the 

exhibition is to create a platform for 
small and medium service providers in 
the industry to network and build vital 
links with tour operators and enter the 
wider tourism industry.
“There is no doubt that Sri Lanka 
will bounce back. Bali was struck by 
similar situation in 2002 and 2005 but 
eventually the destination came out 
stronger and was able to attract tourists 
again. We had a customer booking in 
Colombo scheduled for April 22; just a 
day after the bombings took place. We 
were expecting a cancellation or a no 
show but both the customer and the 
local operator were keen to continue 
with the activity. The customer had 
a great time and it was a kind of a 
surprise for us,” said Jindal.
“Our partners in Sri Lanka have been 
communicating to us about the on-
ground situation in the country. Things 
are rapidly coming to normal and most 
tourist activities are available again just 
like before the incident. From our side 
we are going to continue promoting 
Sri Lanka as a fantastic destination for 
travellers,” he further said.
“Sri Lankan tourism can certainly 
bounce back as it has in the past. We 
as consultants are trying to instil 
confidence amongst travellers. The 
tourism board of Sri Lanka and the 
government need to be proactive to 
spread the message that Sri Lanka is 
safe to travel,” said Husaini.
Speaking on the same lines, Sehgal said 
that the steps that the government of 
Sri Lanka will take to ensure the safety 
of its citizens and the visitors from the 
different parts of the world will pave 
way for re-strengthening the tourism 
industry there. “As a travel consultant, 
we are telling the customers that Sri 
Lanka is a safe destination to visit,” she 
concluded.

“The Indian travel 
advisory by the Indian 

government adds to the 
anxiety of the traveller 
and they are making a 

shift to other safe 
destinations.”
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Punjab
The land of five rivers

Widely acknowledged as the cradle 
of civilization, it is a land of ethnic 
and religious diversity, having borne 
and shaped a number of religious 
movements that include Sikhism, 
Buddhism and Sufism. 
The Punjabi language, too, finds its 
origin in the Indo-European linguistic 
family that includes Persian and Latin. 
Naturally replete with fertile soils and 
rich water sources, it is primarily an 
agricultural state, and has continually 
and infinitely contributed towards the 
food security of the Indian Republic. 
Punjab’s many festivals –Teej, Lohri, 
Basant, and Baisakhi, to name some–
are celebrations that mirror the farming 
ethos. Indeed, Bhangra, the traditional 

dance of Punjab revolves around, 
and replicates a farmer’s daily life. 
Historically, Punjab has played host 
to a number of ethnicities, including 
the Aryans, Persians, Greeks, Afghans 
and Mongols, thus bestowed with a 
rich tangible heritage. Reflecting this 
history are the countless sites that dot 
the state: impressive forts & palaces, 
ancient monuments, architectural 
marvels and many a battlefield.

PLACES TO VISIT

Golden Temple
The Golden temple is one of the prime 
tourist attractions in Punjab and the 
most important pilgrim spot for the Sikh 
community. The temple is said to be the 
focal point behind the founding and 

naming of the city of Amritsar. The 4th 
Guru of the Sikh community excavated 
a tank and named it ‘Amritsar’ which 
literally means the ‘pool of the nectar 
of immortality’ and built the temple on 
the pool which we know today as the 

Golden Temple

Jallianwala Bagh
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Golden temple. The main entrance is through an imposing 
clock tower, which also houses the Central Sikh Museum, and 
provides a stunning view of the shrine and its reflection in 
the Amrit Sarovar. Another entry is through the magnificent 
silver doors of the beautifully embellished Darshani Deori. 
It leads onto the causeway that connects the sanctum 
sanctorum with the Parikrama, the marbled surface 
surrounding the Sarovar. The lower facade of the Golden 
Temple is clad in marble, inlaid with precious and semi-
precious coloured stones, using the pietra dura technique 
to create motifs. Within, the Guru Granth Sahib is enshrined 
on the ground floor, in a room embellished with splendid 
frescoes. 

Jallianwala Bagh
On 13 April 1919, a peaceful crowd of 2000 men, women and 
children had gathered in Jallianwala Bagh, a walled garden 
near the Golden Temple, to protest British rule. A group of 
British soldiers led by Brigadier-General Reginald Dyer 
opened unprovoked fire at the innocent crowd, relentlessly 
massacring the protestors even as the crowd dispersed 
in panic, many of them jumping into a well to escape the 
gunfire. Today, the furthest end of the Bagh is marked by a 
Martyrs’ Memorial built in the shape of an eternal flame. A 
section of the wall, pock-marked by bullets, as also the well, 
has been preserved as a reminder of the tragic event.

Gobindgarh Fort
 The Punjab region in the 18th Century was ruled by clans 
called Misls. It was in the 1760s that Gujar Singh Bhangi, - a 
local chieftain- built this as a mud fortress- and it came to 
be known as ‘Bhagian da Qilla’. They owned it till 1809 or 
for almost 49 years. However, the financial position of the 
misl deteriorated over time and by 1809 a minor ruler Gurdit 
S. Bhangi, a descendent of Gujjar Singh, was ruling Amritsar 

with the help of his mother Mai Sukhan. Mai Sukhan asked 
Arur Mal, a sahukar (trader) of the Bhangi township, to pay 
nazrana (Tribute). Not wanting to do so, Arur Mal migrated 
to the township of the rival Kanhiyas misl in order to avoid 
payment. At that time Maharaja Ranjit Singh was a rising 
star belonging to the Sukerchakia Misl. Arur Mal conspired 
with Shaikh Kamaluddin, a leading citizen and they invited 
Ranjit Singh, to take over the fort and the territories of Gurdit 
Singh. Maharaja Ranjit Singh was looking for just such an 
opportunity. He called upon Mai Sukhan to surrender a big 
cannon famously known as the Zamzama Cannon also known 
as ‘Bhangian Di Tope’. Maharaja Ranjit Singh claimed that he 
had the right to the cannon as it was the Sukerchakia Misl’s 
share of the spoils of the war with the Afghan king, Ahmad 
Shah Durrani in 1765. The word Zamzama means ‘the Taker 
of Strongholds’. Mai Sukhan refused. Ranjit Singh thereupon 
entered the city through the Ahluwalia gate. The Bhangies 
could not hold up again Ranjit Singh’s huge force. The 
Maharaja took over the fort and along with it the Zamzama 
Cannon and Mai Sukhan and the Bhangies were granted a 
few villages for their maintenance. 

Qila Mubarak
The fort at Bathinda is possibly the oldest in Punjab, going 
back as far as the early Christian era. Intended as a safeguard 
against invasion, the Qila Mubarak resembles a great big 
schooner soaring over dusty plains. It was ruled by successive 
dynasties, each of which, including Baba Ala Singh of Patiala, 
has left an indelible mark on its construction. The Qila 
Mubarak is associated with a celebrated historical romance. 
Malik Ikhtiar-ud-din Altunia, the 13th century governor of 
Bathinda rebelled against Empress Razia Sultan, one of the 
post powerful rulers of the Delhi Sultanate, and imprisoned 
her here. They are said to have fallen in love during her 
captivity and gotten married thereafter.Wagah Border 

Traditional dance of Punjab
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Kerala
God’s own country

Beaches
Kasaragod, the Northern most district 
of Kerala is renowned as the land of 
gods, forts, rivers, hills and beautiful 
beaches. Bekal Fort Beach has been 
developed as an exotic beach location 
by the Bekal Resorts Development 
Corporation (BRDC). Beautification of 
the site includes installation of two 
sculptures of Theyyam created using 
laterite on the beach and a shed the 
walls of which are adorned with murals 
created by artisans from Nilambur. 
Apart, from these a rock garden at the 
parking area has been developed where 
laterite boulders of various sizes have 
been utilised. Under the social forestry 
scheme, trees have been planted in the 
beach area.
Cherai Beach, a picturesque beach, 
located on the north-end of the Vypeen 
Island is ideal for swimming. Lined 
with luscious green coconut groves 

and paddy fields, this sandy beach is a 
unique combination of the sea and the 
backwaters, studded with seashells of 
various hues and shapes. Dolphines are 
occasionally seen here. Thick coconut 
groves and Chinese fishing nets on the 
waterfront are added attractions.
A large swimming pool-like formation 
of the sea on the vast beach is the main 
attraction at Kanwatheertha Beach in 
Manjeswaram, Kasaragod. The beach is 
situated about 33 km from Kasaragod.
An array of beach activities attracts 
thousands of tourists throughout the 
year to this perfect beach setting 
offering panoramic views of the 
Arabian Sea. A port city and one time 
active harbour for Chinese ships and 
trade, Kollam Beach is home to Chinese 
fishing nets, Chinese water pots and 
sampan-like boats seen even today.

Monuments
The historic Bekal Fort- built in 17th 

century - offers a superb view of the 
Arabian Sea from its tall observation 
towers, which were occupied by huge 
cannons, couple of centuries ago. Near 
the fort is an old mosque said to have 
been built by the valiant Tipu Sultan of 
Mysore. Built by the rulers of the ancient 
Kadampa dynasty, the fort changed 
hands over the years to the Kolathiri 
Rajas, the Vijayanagar Empire, Tipu 
Sultan and finally, the British East India 
Company. Day by day, the Bekal Fort and 
its surroundings are fast becoming an 

TTI Bureau
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international tourist destination and 
a favourite shooting locale for film 
makers.
Built in the Roman architectural style, 
Secretariat is the centre of government 
administration in Kerala and houses 
the offices of ministers and the 
bureaucracy. It is located in the heart of 
Thiruvananthapuram, the capital city of 
Kerala.
The Dutch Cemetery, Ernakulam, the 
tomb stones here are the most authentic 
record of the hundreds of Europeans 
who left their homeland on a mission 
to expand their colonial empires and 
changed the course of history of this 
land. The cemetery was consecrated 
in 1724 and is today managed by the 
Church of South India.

Paithal Mala
Paithal Mala is a hill station that rests 
in the lap of the Western Ghats in 
Kannur district of Kerala. Located in the 
Kerala – Karnataka border, Paithal Mala 
descends into the Kudaku forest area 
of Karnataka. This hilly stretch which 
is the highest peak in Northern Kerala 

bursts with myriad forms of life. This 
divine slice of land which is a blend of 
vast green meadows and sigh inducing 
valleys is a haven of birds, butterflies, 
rare plants and trees.  The journey is also 
a walk into a chapter of history as one 
gets to see the remains of the ruined 
palace of the tribal king Vaithalkon.
With its grand landscapes, Paithal Mala 
resembles the Western highlands. A two 
km trek is needed to reach the top of 
the hills. The trek to the top itself is 
rewarding. It is more of a jungle sojourn 
in solitude, occasionally punctuated by 
the calls of the birds. 

Adventure Tourism
India’s most happening destination, 
Kerala offers its visitors opportunities 
and experiences to unleash their 
adventure spirit. Apart from its picture-
postcard beauty, Kerala is also an ideal 
destination for adventure sports. This 
beautiful land has in store an array 
of adventure packed destinations; be 
it the high altitude mountain ranges, 
gushing rivers, deep dark forests or the 
vast stretches of the sea. Aquatic sports, 

wildlife treks and paragliding are some 
of the most sought after activities as 
part of adventure tourism in Kerala. Get 
off the tourist trail and pack your bags 
for Kerala Natventure. 

Bird Watching
The abundance of greenery makes 
Kerala an avian paradise. Over 500 
species of birds-both resident and 
migratory- can be found in the lush 
green tropical forests, numerous 
freshwater and brackish lakes and 
waterlogged paddy fields of the state. 
From the Kol lands (marshlands and 
open paddy fields) surrounding the 
town of Thrissur to the Thattekkad Bird 
Sanctuary in Ernakulam, Kerala abounds 
birding sites. November to February is 
the best time to spot migratory birds.

Kerala, the land of Ayurveda
Kerala possesses an unbroken tradition 
of Ayurveda that has surpassed many 
invasions and intrusions both foreign 
and native. For hundreds of years 
the Ayurveda Vaidyas (traditional 
practitioners of Ayurveda) were almost 
the only solution for people seeking 
healing from every kind of disease in 
Kerala. The legendary eight families 
of Vaidyas (Ashta vaidyas) and their 
successors treated the entire state for 
centuries. 

Kerala ayurvedic treatment

Dutch Cemetery Fort Kochi Ernakulam
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Discover the land of Jammu
Nestled against the backdrop of the snow-capped Pir Panjal Mountains, 
the region of Jammu constitutes the southernmost unit of the state of 
Jammu & Kashmir.

TTI Bureau

It forms part of the transition between 
the Himalayan range in the north and 
the dusty plains of Punjab in the south. 
Between these two extremities lie a 
series of scrub-covered hills, forested 
mountain ranges and river valleys, 
encompassing several microclimatic 
regions that extend from Kishtawar in 
the north-east to Akhnoor in the south-
west, and the historic town of Poonch in 
the north-west to the borders of Kangra 
(H P) in the south-east. The Shivalik 
hills cut across the area from the east 
to the west while the rivers Ravi, Tawi 
and Chenab cut their way through the 
region.
 The last stop on the railway line north is 
Udhampur, where you can catch onward 
buses and hire SUVs/MUVs (Tata Sumo 

/ Toyota Innova/ Mahindra Scorpio). 
However it is better to get down in 
Jammu and catch a taxi from there as 
these are more readily available.
Numerous domestic airlines fly to 
Srinagar and Jammu, and frequent buses 
and share jeeps provide connections to 
Ladakh and the plains. Jammu is served 
by frequent train services. Buses are 
operated by J&K SRTC to most points 
around the state. 
They offer package tour to Gulmarg, 
Sonmarg, Yusmarg, Ular lake, City tour, 
etc. There is Tourist information center, 
where one get the tickets plus info. 
4wd jeeps are quicker, a little more 
expensive and reach more locations. 
Private hire jeeps are also available.

Places to see in Jammu
Amar Mahal Palace - Amar Mahal, 
located in Jammu, is a palace depicting 
grandeur of an erstwhile era. It was 
constructed by a French architect for 
Raja Amar Singh, belonging to the 
Dogra dynasty. The architecture of 
this marvelous palace resembles the 
grand Chateaus of France. The beautiful 
palace of Amar Mahal is made of red 
sand stone which is a real visual treat. 
The scenic background of the place 
enhances the beauty of this palace 
manifolds. The stunning sight of River 
Tawi flowing below and the Shivaliks in 
the north will surely make your heart 
skip a beat or two. Dr. Karan Singh 
donated this palace to the charitable 
trust of Hari-Tara. At present, this trust 
is responsible for the maintenance of 
this palace. In fact, Amar Mahal Palace 
at present has been transformed into 
a museum. It also plays host to a well 
stocked library.
To reach Amar Mahal Palace, you can 

Bahu Fort
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take auto rickshaws from anywhere 
in Jammu. These auto rickshaws will 
bring you to this place at a nominal 
cost. Minibuses also ply on this route. 
However, as they can not enter the 
palace premises, you will need to walk 
up to the palace.

Ranbir Canal - A small garden along 
the Ranbir Canal, which runs through 
the city outskirts, provides a cool picnic 
spot during the summer. The canal 
branches off from the river Chenab 
at Akhnoor, 32 kms away. Its water 
remains icy-cold throughout the year 
and its banks serve as good viewpoints 
and walkways.

Bahu Fort & Gardens - Situated 5 
kms away from the city centre, Bahu 
Fort stands on a rock face on the left 
bank of the river Tawi. Perhaps the 
oldest fort and edifice in the city, it 
was constructed originally by Raja 
Bahulochan over 3,000 years ago. 
The existing fort was more recently 
improved upon and extended by the 
Dogra rulers. Inside, there is a temple 
dedicated to the Hindu goddess Kali. 
An extensive terraced garden, known 
as Bagh-e-Bahu, has been developed 
around the fort. 

Patnitop - Patnitop Is the most 
popular tourist spot of Jammu region. 
Located 112 kms from Jammu this 
famous hill resort is perched on a 
beautiful plateau, at an altitude of 
2024 metres across which the Jammu-
Srinagar Highway passes. It has lush 
green meadow and pine trees which 
resembles with Gulmarg. Patnitop 
offers beautiful picnic spots, peaceful 
walks and breathtaking views of the   
mountains cape of the Chenab basin. 
In winter, it is covered with a white 

carpet of snow and its slopes have 
been successfully experimented for 
skiing. Skiing courses are conducted at 
Patnitop in the months of January and 
February. During winter months there 
are introductory courses for tourists / 
beginners at gentle gradient slopes of 
Patnitop. At Madhatop (5/6 Kms from 
Patni top on Sanasar Road) excellent 
possibilities for all kind of skiing exist. 
Skiing equipments and wooden sledges 
are available on hire at Patnitop and 
Sanasar. For beginners Instructors are 
also available. Accommodation is also 
available at Patnitop Hotels. 

Katra - Situated 50 Kms. from jammu 
this small town serves as the base 
camp for visting the famous shrine of 
Vaishnodevi in the Trikuta hills

Batote - Situated 125 Kms. from 
jammu at an altitude of 1560 metres on 
the Jammu-Srinagar national highway, 
this resort straddles the forested 
slopes of the Patnitop mountain range, 
overlooking the spectacular lie of the 
Chenab gorge.

Mansar Lake - Mansar Lake located 
62 Kms. from Jammu is a beautiful lake 
fringed by forest-covered hills. Boating 

facilities are available in the spot. 
Every year around Baisakhi, a food and 
crafts festival is organised here by J&K 
Tourism. 

Purmandal - 40 Kms. from Jammu, 
just off the National highway leading 
towards Pathankot is the Purmandal 
Temple Complex built on the banks of 
the sacred, mostly underground river 
Decak. Often referred to as ‘Chhota 
Kashi’, its main temple is dedicated 
to ‘umapati’, while the other temples 
are associated with Shaivites of the 
Kashmir Valley. Regular bus service 
from Jammu.

Shiv Khori - 100 Kms. from Jammu this 
holy cave, nearly a kilometre long with 
a 4-feet high naturally formed shivaling, 
is considered second only to the shrine 
of Vaishnodeviji. A major festival is held 
here on Shivratri Day. 
Dera Baba Banda - It is a major Hindu-
Sikh pilgrimage centre situated 75 
Kms from Jammu. Baba Banda Bairaagi 
was Guru Gobind Singh’s favourite 
‘Saint-Soldier’, who had the Gurudwara 
constructed on the banks of river 
Chenab, where he spent his last days. 
Sudh Mahadev - This holy spot near 
Patnitop is situated at an altitude of 
1225 mtrs., about 120 Kms. from Jammu. 

Patnitop
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Welcome to the Land of Surprises… 
Be it India’s Niagara Falls at Chitrakoot, or the world’s second longest 
cave in Kutumsar, you will never get bored of exploring the unknown 
across the Chhattisgarh hinterland.

TTI Bureau

Are you bored of visiting the same 
old holiday destination every summer 
season or are you thinking how you 
can enjoy the beauty of international 
destinations via domestic travel. If 
‘budget travel, awesome experience’ 
is what you crave for, then embark on 
a fantastic journey around the virgin 
hinterlands of ‘Chhattisgarh’.
‘A Land of Surprises’ Chhattisgarh 
offers you some of the best eco-
tourism destinations in the country. 
Right from over a thousand varieties 
of flora and fauna, to wildlife which is 
not seen anywhere across the country, 
Chhattisgarh offers you a majestic 
experience which will make your 
summer trip unforgettable.
So, what are you waiting for? Pick 
interesting summer destinations which 
are super cool in the summer season 

and get an experience of a lifetime. In 
Chhattisgarh, do visit:
Chitrakoot Falls - Also referred as the 
‘Niagara Falls of India’, Chitrakoot 
Falls has the distinction of being the 
broadest waterfall in India. It is located 
38 km (24 min) from Jagdalpur and the 
most popular waterfall in Chhattisgarh. 
Surrounded by dense forest, the 
waterfall is fed by the Indrāvati River. 
The sight of the waters flowing through 

dense vegetation and cascading from 
a height of about 95 feet attracts 
thousands of tourists. The most 
spectacular view of Chitrakote Falls is 
during the monsoon season when the 
river flows in its full fury and touches 
both the banks. Tata Pani - Tata Pani in 
Sarguja district is a hot spring, about 95 
km from Surguja. This hot spring flows 
continuously through the year and is 
reputed to have medicinal properties. 
One dip in the magical waters is said to 
relieve many people of long-standing 
ailments. 
Kutumsar Caves – Go deep inside the 
earth to experience the beauty of nature. 
Kutumsar Caves offer you wonder of 
Mother Nature like nothing ever seen 
before. These caves are around 1371 
meters long and is 35 meters below 
ground level. A subterranean limestone 
cave located near the banks of Kanger 
River, Kutumsar Cave has the distinction 
of being India’s first and world’s second 
longest natural caves. Featuring 
Stalactites and Stalagmites formations, 
the caves feature five chambers having 
several blind wells. 
Kanger Valley National Park – If jungle 
adventure is your activity of interest 
then certainly visit the Kanger Valley 
National Park. Extending to an area of 
200 km2, the national park constitutes 
core area that makes the sighting of 
major wildlife like Tigers, Leopard, 
Chital, Barking deer, Sloth bear, Wild 
beer, Indian Fox, Mouse deer, a common 
occurrence. 

TTI Bureau
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INSIDER ATM 2019

With the GDP impact of Muslim travel 
in the Middle East on course to hit USD 
36 billion by 2020 – up from USD 30.5 
billion in 2017, according to Salam 
Standard – halal tourism represents a 
lucrative prospect for GCC hospitality 
brands. The segment is expected to 
create 1.2 million regional direct and 
indirect jobs by next year.
Representatives from Wego, 
DinarStandard, Shaza Hotels, Tripfez, 
Serendipity Tailormade, Mosafer C 
by Ummah Collaboration, holidayme, 
Orange County Visitors Association, 
Cape Town Tourism and Japan National 
Tourism Organization (JNTO) explored 
ways to tap into the growing segment 
of Gen Z and millennial travellers at 
the Global Halal Tourism Summit 2019, 
which took place on ATM’s Global Stage.
Mamoun Hmedan, Managing Director 

Diversify and digitise to attract younger Muslim travellers, 
GCC destinations told at ATM 2019
Gulf hospitality operators looking to increase their share of the growing halal tourism market should diversify 
and digitise their offerings to suit younger generations of Muslim travellers, according to experts speaking at 
Arabian Travel Market (ATM) 2019.

TTI Bureau

– MENA and India, Wego, said: “There 
are new destinations popping up out 
of nowhere. Developers are building 
properties from scratch, with halal-
friendly offerings that are designed 
to appeal to younger generations of 
Muslim travellers.
 “Wego does a lot of work on social 
media and collaborates with tourism 
boards to educate people about the 
opportunities available to them when 
they travel. We make sure we always 
have options for our customers to 
look for properties near to mosques or 
attractions that may be of interest to 
Muslim travellers.”
Approximately 41 per cent of Muslim 
travellers’ global outbound spending 
comes from the UAE and Saudi Arabia, 
according to figures released by Salam 
Standard. The Middle East’s total 
outbound spend is projected to grow to 
USD 72 billion by 2020.
In addition to emerging trends such 
as eco, ethical, all-female, experiential, 
gastro and adventure tourism, panellists 
also discussed digitisation and success 
stories from ‘non-Muslim’ destinations 
such as Orange County, Cape Town and 
Japan.
Chris Nader, Vice President, Shaza 
Hotels, said: “Gen Z and millennial 
travellers are setting the trends in halal 
tourism. The biggest challenge for us 
involves the resort side of the market – 
providing the privacy and facilities that 
Muslim guests need while delivering 

the entertainment they are looking for. 
It can be a challenge to create that mix.
 “Whenever we create a resort, we have 
to develop something that is culturally 
relevant to the location. Travellers are 
no longer looking for ‘just a hotel’; 
they want to know what we can offer 
in terms of experiences. So, Muslim 
travellers don’t necessarily need to 
see halal branding but they do need to 
know that halal services are available.”
Industry-wide investment in halal 
tourism-related travel technology 
currently stands at approximately 
USD 40 million, according to research 
conducted by DinarStandard. Panellists 
agreed that this figure is likely to grow 
further in the future, as younger Muslim 
travellers continue to drive innovation 
in online services.
Faeez Fadhlillah, CEO, Tripfez, said: 
“If you look at the distribution of 
millennials globally, many of them are 
living in Muslim-majority countries. 
In the next 10 years, the youth in this 
region are going to play a significant 
role in driving tourism trends. That’s 
why online travel agencies are so 
interested in meeting demand from 
Muslim travellers. Companies are doing 
everything they can to capture this 
market.”
ATM 2019 recorded more than 2,500 
exhibitors showcase their products and 
services at Dubai World Trade Centre 
(DWTC). 
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flynas to launch direct flights between Riyadh and New Delhi 
flynas, the Saudi national air carrier and leading low-cost airline in the Middle East, has announced that it 
will introduce new direct international flights between Riyadh, the capital of Saudi Arabia, and New Delhi, the 
capital of India, starting from July 1, 2019.

flynas stated that it will operate 5 direct flights weekly 
between King Khalid International Airport and New Delhi 
Indira Gandhi International Airport following the opening of 
flights to Hyderabad last June 2018.
The adding of this new destination aims to meet the growing 
demand for flights between Riyadh and New Delhi, and 
comes to support the airline’s global expansion strategy. 
flynas passengers can now book their flights between Riyadh 
and New Delhi through all flynas’ booking platforms, including 
sales agents and the flynas website and mobile application, 
or by calling flynas’ 24\7 call centre on 920001234.
flynas’ recently added destinations include Lahore, Islamabad, 
Algeria, Trabzon, Erbil, Baghdad, Sarajevo, Vienna, Batumi, 
Tbilisi and Baku. Moreover, the airline has also announced 

travel trade Insider 
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its expansion strategy for the next phase which seeks to 
add more destinations and contribute towards doubling its 
number of passengers, which reached 6.6 million passengers 
on 60,000 domestic and international flights last year.

Roseate Hotels & Resorts, a global collection of boutique 
luxury hotels by Bird Hospitality, announced the launch of 
its sixth hotel, The Roseate Ganges, Rishikesh at ATM Dubai 
2019 from April 28 – May 1, 2019.
The Indian luxury hospitality brand which announced its 
plans to extend its footprint into the Middle East at last year’s 
event, continues to build its portfolio of hotels targeted at 
affluent regional and international travellers.
Dr. Ankur Bhatia, Executive Director, Bird Group said, “Our 
resorts are synonymous with luxury and The Roseate Ganges 
is a true embodiment of this. We welcome a large number of 
visitors from the Middle East at our properties in India and 
the UK, giving us insight into what travellers from the region 
are looking for when it comes to a seamless, luxurious stay 
experience. We are looking forward to using this knowledge 
to fuel our plans to enter the Middle East market imminently.”
The brand’s portfolio comprises six niche hotels across India 
and the UK with more currently being developed. Avant-garde, 
imaginative and contemporary in design, each Roseate hotel 
has a story to tell. A key focus is laid on service, aesthetics 
and detailing of hotels that pave the way to stylised 
accommodation, with both city hotels and resorts catering to 
business and leisure travellers alike.

Dubai-based flydubai’s participation at this year’s ATM 
coincided with the start of the celebrations for the carrier’s 
10th anniversary. The airline, which started operations on 
June 1, 2009 marked this occasion with the launch of a new 
website for passengers to share their memories. 
Over the last decade, the airline has changed the way people 
travel. 
Ghaith Al Ghaith, flydubai’s Chief Executive Officer said, 
“flydubai has come a long way since its first flight in 2009. 
Our agility, our profound understanding of the evolving 
passenger needs and our commitment to open up previously 
underserved markets has enabled us to enhance our business 
model and product offering to become the airline we are 
today.”
“We were established with a mandate to provide convenient, 
reliable and affordable travel services with the aim to remove 
barriers to travel, create free flows of trade and tourism and 
enhance connectivity between different cultures. We remain 
true to that mandate and today 71 of our destinations had no 
or very few direct airlinks from the UAE. Serving these markets 
enables a population of 1.5 billion the opportunity for more 
convenient travel, access to an international aviation hub as 
well as making their countries more accessible to the world,” 
added Al Ghaith.

The Roseate Ganges, Rishikesh launched 
at ATM 2019

flydubai celebrates a decade of operations
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With Middle East seat capacity doubling 
to just under 264.31 million in the last 
10 years, according to anna.aero data, 
the Gulf’s full-service and low-cost 
airlines have definitely left their mark 
on the aviation industry – even if their 
global share remains relatively small at 
4.7 per cent.
Emirates – which heads the region’s 
departing seat capacity (41.55 million) 
followed by Etihad Airways (37.14 
million) – remains in expansive mood, 
however, and will add a second daily 
service between Dubai and London 
Stansted from July 1.
Mark Souter, Head of Aviation 
Development for London Stansted, said 
it is repositioning the airport – part 
of the Manchester Airports Group – 
to focus more on premium long-haul 
travel. 
“In our catchment area we have a lot 
of pharmaceutical and IT companies, 
so we spend a lot of time engaging 
with businesses and we’ve recruited 
a dedicated sales manager for the 
corporate sector. We are also targeting 
the US, India and China, and we employ 
a Chinese national who sits in Visit 
Britain’s Beijing office,” said Souter.
Gerald Ong, Aviation Marketing Director, 
Istanbul Sabiha Gokcen International 
Airport, explained how it is also 
targeting more premium travel. “We 
have seen a lot of growth with Pegasus 
but now, with more Gulf carriers’ flights, 
we are trying to change the airport’s 
perception.”
Also speaking at CONNECT Middle 
East, India and Africa, Jacques Khoriaty, 
Middle East & South Asia Aviation 

ME carriers court more premium long-haul and low-cost traffic
The region’s aviation opportunities and challenges were firmly in the spotlight at the first CONNECT Middle 
East, India & Africa forum which was collated alongside Arabian Travel Market 2019.
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Director, Egis Airport Operations, 
said the biggest challenges facing 
the region are linked to airspace and 
terminal capacity.
“It’s quite complex, there are airspace 
restrictions and you have hubs very 
close to each other,” he said. “However, 
there have been some big capex 
programmes with Oman opening its 
new terminal and Bahrain will soon 
have a new terminal as well.
He added Middle East geopolitics is 
another key issue which has “impacted 
the travel experience” and regulatory 
issues continue to provide hurdles. 
“There are a lot of untapped markets 
due to the lack of bilateral agreements.”
Sudeep Ghai, Chief Customer 
& Commercial Officer, flyadeal, 
highlighted the opportunities it has 
seized since the low-cost airline started 
up in Saudi Arabia 18 months ago. The 
carrier serves eight domestic airports 
with 10 A320s and has handled 2.5 
million passengers. 
“When we began it took a while for 
the market to understand the nature 
of the opportunity and there was a 
lot of skepticism,” he said. “But we’ve 
disrupted the market and brought low 

fares to the Kingdom.” Capitalising 
on the country’s young tech-savvy 
population, he added that the airline is 
focused on digital and 60 per cent of its 
bookings are on mobiles. 
“Saudis are hungry to explore and in time 
we will look to expand internationally 
– the obvious candidates are within 
a three-to-four, hour radius, such as 
Egypt, Jordan and UAE.”
Other sessions on the agenda included, 
how airports and their regions work 
together to attract new airline services 
and open up new markets, and there 
will be a regional focus on the African 
market.

“In our catchment area 
we have a lot of 

pharmaceutical and IT 
companies, so we spend 

a lot of time engaging 
with businesses and 

we’ve recruited a 
dedicated sales manager 
for the corporate sector. ”
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Thomas Cook (India), a leading integrated travel and related financial services company, has entered into a 
strategic agreement with Sentosa Development Corporation (SDC), Singapore to bring more tourists from India 
to Sentosa, a holiday island-in-the-city that is home to a diverse array of novel leisure experiences. 

TTI Bureau
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The Memorandum of Understanding (MoU) was signed 
between Mahesh Iyer - Executive Director and Chief 
Executive Officer, Thomas Cook (India), and Quek Swee Kuan, 
Chief Executive Officer, SDC, at the Thomas Cook India Group 
headquarters in Mumbai.
Thomas Cook India’s internal data has revealed a significant 
and growing-interest from Indian consumers for engaging 
experiences. 
Thomas Cook India and SDC have entered into the three-year 
strategic agreement to deepen the relationship between 
both parties, strengthen Sentosa’s position as a top-of-mind 
destination for all Indian tourists visiting Singapore, increase 

Thomas Cook India inks strategic agreement with 
Sentosa Development Corporation, Singapore

Sentosa’s capture rates of the India market particularly in 
Tier 2 and 3 cities, and grow visitorship to and spend on 
the island. To this end, both parties will collaborate on a 
multipronged effort comprising activities such as product 
development, joint consumer promotions, as well as publicity 
to raise Sentosa’s profile in the India market.
While Sentosa has featured as part of Thomas Cook India’s 
Singapore portfolio, the company has now focussed on 
curating exclusive Sentosa packages as well. Additionally, as 
part of the partnership, Thomas Cook India will offer enhanced 
access to multiple Sentosa attractions, coupled with exciting 
promotions and special offers on accommodation and 
attractions.
Speaking on the partnership, Mahesh Iyer - Executive Director 
and Chief Executive Officer, Thomas Cook (India) Ltd., said, 
“Our unerring focus on customer delight has been the 
cornerstone of our partnership with Sentosa Development 
Corporation. With experiential travel seeing significant and 
growing demand, Sentosa offers a perfect fit, with a plethora 
of engaging and enriching experiences in Singapore- a 
favourite with Indian holiday makers and B-leisure segments. 
It is truly an honour to partner with SDC in redefining the 
Singapore experience via a dynamic range of Sentosa 
products across both our B2C and B2B markets.”
Commenting on the MOU, Quek Swee Kuan, Chief Executive 
Officer, Sentosa Development Corporation, Singapore, said, 
“Being a leading holiday destination that attracts some 19 
million guests annually, Sentosa is undeniably an integral 
part of the Singapore experience, featuring a range of 
leisure offerings from beaches to dining experiences, themed 
attractions and hotels all on one island. Our partnership with 
Thomas Cook India illustrates SDC’s efforts to engage and 
bring even more value and fun to our international audiences. 
With India being Sentosa’s top inbound market for the last 
three years, we look forward to collaborating with Thomas 
Cook India to tap on this growth potential and welcome more 
tourists to Singapore and Sentosa.”
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The company has entered into B2B 
and B2C exhibition and show space 
through the acquisition. “We are already 
present in different verticals of the 
tourism industry. We are now entering 
a new domain of representation 
and exhibition businesses with the 
formation of YESPIRED. We will 
begin with our maiden M2T show in 
September scheduled to take place in 
the Pacific Mall, Tagore Garden in New 
Delhi. We are expecting participation 
from various travel consultants, 
tourism boards, airlines and consumer 
companies in the show,” said Kapil 
Kumria, CMD, Alliance Group.
Pegged as first-of-its-kind consumer 
tourism exhibition fest, M2T is a brain 
child of Vineet Gopal who has a vast 
experience in travel, exhibition and 
representation domains. The acquired 
company is now a part of a newly 

Corporate Alliance Group acquires M2T; 
forays into exhibition space
Gurgaon headquartered, Corporate Alliance Group, one of the leading companies in the corporate business 
travel segment recently announced its acquisition of 80 per cent stake in Meet 2 Travel (M2T), for an undisclosed 
amount. 

TTI Bureau

created entity – YESPIRED which will 
be headed by Gopal as its CEO.
“We are looking at the representation 
vertical leveraging our association 
with different hotels and destinations. 
We want to introduce some new 
destinations in the Indian market. As 
far as our exhibitions are concerned, we 
will be looking at offering customised 
solutions as per the need of different 
cities,” added Kumria.
Gopal will continue to hold 20 per cent 
stake in M2T.  As per the acquisition 
deal, Gopal’s other two companies 
Representation World and Venuvi have 
merged with YESPIRED too.
“Our aim is to organise about 10-12 
exhibitions pan India in a year, both 
B2B and B2C focused. M2T offers a 
unique opportunity to our partners 
to meet and acquire new consumer 
clients. The fact that M2T’s first edition 

is taking place in a high footfall mall in 
New Delhi augurs in a good stead for 
our exhibitors. Moreover, the presence 
of celebrities will add to the overall 
value of the show,” said Gopal.
“On the other hand under the aegis of 
Venuevi we have tied-up with a farm 
house spread in an area of 5 acre. 
This farm house will be converted in a 
wedding venue. We are partnering with 
independent spaces to offer venues for 
weddings and corporate events,” shared 
Gopal.
Barun Gupta, Vice President, Sales 
Strategy, Business Development & 
Partnerships, India, Corporate Alliance 
Group said, “This acquisition is start 
of new phase at Corporate Alliance 
Group as we are planning and short 
listing other acquisitions in South Asia 
and South East Asia in the near future. 
We are excited by the exceptional 
opportunities on the anvil.”

“The fact that M2T’s first 
edition is taking place 

in a high footfall mall in 
New Delhi augurs in a 

good stead for our 
exhibitors. Moreover, 

the presence of 
celebrities will add to 

the overall value 
of the show.”
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Q. What were the reasons behind 
your association with TWX as the 
Honorary Chairman? How do you plan 
to turnaround the company in your 
capacity?
A. I started the Tree of Life Resorts & 
Hotels just over a decade and have 
more or less achieved what I personally 
set out to do. The brand is well set, with 
my son Akhil Anand now taking it to the 
next level, giving me more time to do 
various other things. 
I was approached a few weeks ago by the 
key stakeholders of TWX to assist them 
in re-structuring and giving direction to 
the company. They are old colleagues 
who have a difficult situation on their 
hands and I have worked with them in 
the past too. 
I agreed to join them as the Honorary 
Chairman as I love such challenges. 

TWX’s road to recovery
Himmat Anand, Founder, Tree of Life Resorts & Hotels has recently 
associated with Travel World Experiences (TWX) as its Honorary Chairman. 
Travel Trade Insider caught up with the industry veteran to know more 
about his plans to revive the dwindling company. 
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Himmat Anand

Moreover, I can devote the necessary 
time needed towards the revival of 
the entity. As a first step, we have to 
regain confidence, both internally and 
externally. Internally, quite obviously 
the staff is under pressure and unsure 
of what the future holds for them. 
We must hand hold them and get their 
confidence back. We are now having 
regular meetings with our team, keeping 
them fully informed of exactly what 
is going on and what positive steps 
are being taken. Systems are being 
stream-lined with a more professional 
approach towards our deliverable.

Q. What is your vision for TWX?
A. We have created a core team, which 
consists of Hemant Golchha, Sanjay 
Mathema, Rajeev Rao and me. We 
have one basic belief that there is no 
compromise when it comes to honesty 
and integrity. We want these values to 
be the foundation of the ‘new’ TWX. We 
will turn TWX into a company which 
does not depend on fiefdoms and 
whims and fancies of individuals, but 
has strong corporate governance. We 
will make sure that going forward, our 
team members who have stayed till 
now and still believe in the TWX story 
are recognized for their loyalty. 
We will be an organization where top 
line is not our driving force instead 
the bottom line coupled with a great 
standard of service and fair play with 
our partners will become our driving 
force. We will take all necessary legal 

and criminal action against those who 
have brought us to this grave state. 

Q. What will be the focus areas of TWX 
going forward?
A. We have to retain all the business 
that we can quite obviously. A lot has 
been lost in the last 16 months. We also 
plan to fight back to recover some of our 
lost business – for me, this will be key 
driver going forward. Yes, the brand’s 
image has taken a beating and we will 
leave no stone unturned to win back 
the confidence of our earlier partners.

Q. Even though a large number of 
inbound players are facing challenges 
in their respective businesses, the 
inbound arrival statistics of MoT and 
state tourism boards paint a rosy 
picture? How do you explain this 
mismatch?
A. I have stopped believing in statistics 
and figures thrown at us from various 
sources. The trade partners including 
hoteliers and tour operators are the 
authentic yardstick of growth and no 
one is listening to our side, which is a 
pity. 
No, the India tourism story is still 
nowhere near its full potential, although 
I must say that some steps have been 
taken to improve the growth. 

Q. Do you also think inbound tour 
operators too on their end have failed 
to meet the aspirations of the new age 
traveller, still continuing to sell India 
as the land of elephants and opulent 
palaces?
A. I would agree with you on this 
as an overall sentiment. We need to 
evolve quicker than the pace we are at 
presently. I think everyone is too busy 
in fighting to retain his or her own 
business and creativity has taken a 
back seat. However, there are some who 
have moved ahead and are doing some 
amazing work which is different from 
the rest.
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Four Seasons Hotels and Resorts expands its presence in India

TTI Bureau

The second Four Seasons in 
India is located within the new 
landmark destination Embassy ONE, 
encompassing the 230-room Four 
Seasons Hotel Bengaluru, 105 Four 
Seasons Private Residences and 
commercial and luxury retail space.
“It is very fulfilling to see Four 
Seasons open its doors to the city of 
Bangalore. What started off as a vision 
of excellence in service and hospitality 
is now a reality. The many synergies 
in our culture, service offerings, and 
vision between Four Seasons and 
the Embassy Group have brought us 
together to create this iconic asset. 
We are positive that the extraordinary 
experiences that Four Seasons offers 
will continue to build loyalty among 
customers, making it their first choice 
of luxury hospitality in Bangalore,” said 
Jitu Virwani, Chairman & Managing 
Director, Embassy Group.
“It’s truly a milestone as we open our 
second hotel in India,” said Rainer 
Stampfer, Four Seasons President Hotel 
Operations - Asia Pacific. “Together 

A lush landscaped haven of relaxed luxury in a booming city, the all-new Four Seasons Hotel Bengaluru at 
Embassy ONE is now open.

with our property in Mumbai, Four 
Seasons reflects the vibrancy and 
poise of modern India through design, 
experiences and personalised service to 
meet the needs of both travellers and 
local residents,” added Stampfer.
“We are delighted to welcome our 
first guests, and particularly excited to 
showcase the modern city of Bengaluru 
to our visitors,” said General Manager 
Fredrik Blomqvist, who oversees a team 
of nearly 250 employees.  
Developed by Embassy Group, 
Four Seasons Hotel Bengaluru at 
Embassy ONE features interiors by 
Yabu Pushelberg, complemented by 
a curated collection of paintings, 
prints and sculptures by more than 25 
contemporary Indian artists throughout 
the hotel. 
Rooms and suites offer views of the 
greenery, some featuring the Palace 
Grounds. At the Hotel’s dining venues, 
Four Seasons chefs and mixologists 
take centrestage in interactive style 
bringing energy and vitality to the 
dining experience.  Embassy ONE is 

also home to 105 Four Seasons Private 
Residences, the first of its kind in India.

A Special Opening Offer
To welcome its first guests, Four 
Seasons Hotel Bengaluru is offering the 
Celebration Getaway package which is 
an immersive experience in the Garden 
City. With a Stay over the weekend for 1 
night, a guest can enjoy complimentary 
dinner for 2 in the lively restaurant, 
CUR8. The offer is valid from May 1 –
June 30, 2019.

A Garden Oasis
Set amid 5.6 acres of landscaped gardens 
and water features including a 100 feet 
outdoor pool, the Embassy ONE oasis 
mirrors the city’s unique combination of 
modern urban architecture dotted with 
calming parks and gardens.
Inside Four Seasons Hotel Bengaluru, 
191 rooms and 39 suites are light filled, 
with crisp lines and thoughtful details 
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designed for today’s luxury traveller, 
whether in town for business, enjoying a 
romantic weekend getaway or bringing 
the whole family for a vacation.  Highly 
recommended are the Garden Suites 
with a living and dining area opening 
onto a private terrace separated from 
the luxurious bedroom, generous 
bathroom and double closets.
All accommodations feature the fully 
customisable Four Seasons Bed with 
a choice of plush, signature mattress 
topper to ensure a good night’s rest.

Sipping, Savouring and 
Socialising at Four Seasons
Led by Executive Chef Stéphane 
Calvet, the culinary team brings an 
international outlook to the table at 
Four Seasons Hotel Bengaluru. At CUR8, 
guests are welcomed into a design led 
indoor/outdoor restaurant as the drama 
unfolds with chefs on show at the 
numerous open kitchens. At the lobby 
level, The Lobby Lounge and Terrace, 
promises the city’s best afternoon tea, as 
well as the Four Seasons special blend 
of teas, coffees and light fare around 
the clock. The moist Travel Cakes are 
the highlight here along with scones 
made from vanilla pods sourced from 

Kerala. For the spirited connoisseur, 
lively conversation is paired with the 
world’s finest whiskies at The Collection 
every evening.  There’s also the Pool Bar 
offering poolside tropical refreshments 
amid the Hotel’s green gardens.
Far & East literally tops the dining 
experience at Four Seasons from 
its modern space on the 21st floor, 
bringing together a melange of 
Chinese, Japanese and Thai cuisines, 
as well as classic dishes such as the 
expertly prepared Peking duck. Fancy 
a nightcap? Copitas offer late night 
cocktails, as well as sundowners and 
shared platters with a view on the 21st 
floor terrace for the after-work crowd.

Infuse Spa, a hideaway by 
the pool
Infuse Spa, an uplifting hideaway tucked 
behind a cascading waterfall, features 
11 treatment rooms where trained and 
intuitive therapists offer experiences 
ranging from massages to body scrubs, 
polishes and wraps.
Signature treatments created especially 
for Infuse Spa including the Coffee 
Scrub, which harness the rich powers 
of locally grown coffee from nearby 
Coorg; the sensual Candle Massage; 

the Flower at Four Seasons experience 
inspired by the Hotel’s green setting in 
the Garden City; and the heavenly On 
the Chocolate and Spice Trail, which is 
even more magical than it sounds.

Productive Meetings and 
Memorable Social Events
With 16,574 square feet of event spaces 
accommodating as many as 1,000 
guests, Four Seasons Hotel Bengaluru 
is ideally positioned for business 
functions ranging from executive board 
meetings through high impact product 
launches and multi-day conferences. 
For weddings and other social events, 
the flexibility of the divisible Grand 
Ballroom, open terrace with built-in 
chef’s kitchen and variety of smaller 
spaces all on one floor with direct access 
from the Hotel’s main entrance, suggest 
a world of creative inspirations for the 
most memorable occasions.  Not to be 
missed: Formal and Instagrammable 
photo opportunities in the Butterfly 
Garden and on the Ribbon Lawn or 
even the Grand Staircase.
The expert catering and events teams 
at Four Seasons work hand in hand with 
event and wedding planners to ensure 
every detail is flawlessly executed. 
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Q. How is The Farm San Benito 
different from other properties in the 
Philippines?
A. The Farm at San Benito is a holistic 
medical wellness resort which 
continues to set itself apart from other 
resorts and spas since its establishment 
in 2002. We, at The Farm, offer a science-
based, evidence-guided, results-driven 
approach to achieve optimum health 
through our five pillars that include 
diagnose, cleanse, nourish, repair and 
sustain.
The aim is that our guests should 
return to their ideal, balanced physical, 
psychological and emotional state and 
achieve holistic optimum wellness using 
five key healing components including 
holistic integrative medical services, 
nurturing spa and hydrotherapy water 
wellness, plant-based, whole food 
- vegan cuisine, mindful movement 

A memorable healing journey
In an e-mail interaction with Travel Trade Insider, Jennifer Sanvictores, 
Director of Sales and Marketing, The Farm at San Benito (Philippines) 
highlighted the unique positioning of the property and how wellness has 
become the new luxury.

Nitisha Dubey

and functional fitness and healing 
environment and heartfelt service.
The difference is not merely in what 
The Farm does, but in how we do it. 
The Farm experience touches the very 
essence of a person thus making his 
healing journey a memorable one.

Q. At present how is the demand from 
the Indian market? 
A. India remains to be one of our top 10 
geographic source markets.  We received 
657 guests from India equivalent to 473 
room nights availing our detox cleanse 
or weight management, diabetes 
prevention, and heart health programs 
in 2018. All of these bookings came 
direct and the majority were referrals 
from previous guests.

Q. How are you working towards 
promoting the property in India? 
A. It is important for any property 
looking at tapping the luxury Indian 
market to work with public relations 
(PR) and sales representatives to 
create and strengthen the awareness 
and establish a presence. This helps to 
further create a package or program 
that will attract and resonate well with 
the Indian high income travellers. 

Q. Do you see the lack of direct 
connectivity between India and 
Philippines a challenge for attracting 
guests from the Indian market? 
A. Yes, it will certainly help if there are 
direct flights to major cities in India 
including New Delhi and Mumbai.

Q. What unique experience do you have 
to offer for the Indian luxury travellers?
A. Wellness is the new luxury, authentic 
life-transformative holidays which The 
Farm is known for.  In addition, we 
also offer private helicopter transfers 
to and from the airport. Travel time is 
approximately 30 minutes long vis-a-vis 
car transfers which will take duration of 
90 minutes. Our luxury pool villas such 
as the Narra are ideal for couples and 
couples with small children. The Master 
Villa and Lakan are ideal for families of 
4 to 6 persons. We offer private dining 
in different areas such as the Lagoon 
and Amphitheater at USD 210 net 
inclusive of 5-course romantic dinner 
for two persons. Private food prep class 
can also be arranged for USD 50 net 
per person with the chef and private 
mandala flower meditation costs USD 
50 net per person. Moreover, private 
sessions for yoga and fitness can also 
be arranged at a fee. 

Q. Wellness has become a key driver 
for the new age traveller. How do you 
see this segment growing in the near 
future?
A. More people have welcomed the 
idea of detox and other wellness 
retreats and its preventive effects. The 
Global Wellness Institute reported that 
wellness is now a USD 4.2 trillion global 
industry and Asia has made the most 
gains in wellness trips and wellness 
tourism expenditures in 2018.
All these considered, guests at The 
Farm will continue to enjoy various 
programs aimed at improving their 
physical, mental, and spiritual state. In 
fact, The Farm is currently upgrading 
and adding new inventory. So, with more 
facilities starting to offer health and 
wellness-related services, it is certain 
that The Farm will remain among the 
top destinations for people who wish to 
spend a holistic vacation safe from the 
rigorous demands of their professional 
and personal lives.

Jennifer Sanvictores
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Jurgen Bailom, President & CEO, 
Jalesh Cruises, said, “Jalesh Cruises is 
immensely proud to give India its first 
premium ship Karnika, which has been 
curated to indulge and entertain you in 
the true Indian style. She is a beautiful 
ship designed to enthrall both domestic 
and international guests with the famed 
Indian hospitality. Our ship will make 
it possible for Indians to experience 
cruise vacations closer home with high 
level of customization that touches the 
sensibilities of people here.”
A special postal stamp of ₹5was 
also released on the occasion to 
commemorate the historic occasion on 
Indian waters. The National Flag was 
hoisted and the National Anthem was 
sung onboard the ship.
Karnika marked the occasion while 
celebrating the achievements of five 
Indians who are credited to bring 
international fame to the country by 
being the first ones to achieve pinnacle 
in their fields. The personalities included, 
Milkha Singh, first Indian Athlete to 
win a Gold at Commonwealth Games 
(1958), Subhash Chandra, Chairman, 
ZEE & Essel Group, the first Indian to 
launch a private satellite TV channel 
(1992), Actor Sushmita Sen, the first 
Indian Miss Universe (1994), Mahesh 
Bhupati, first Indian to win Grand Slam 
Tournament (1997) and Mary Kom,the 
first Indian woman boxer to win Asian 
Games (2014).
Punit Goenka, MD & CEO, ZEEL and Amit 
Goenka, CEO, International Broadcast 

Jalesh Cruises christens India’s first premium 
cruise ship as ‘Karnika’
Jalesh Cruises, India’s first premium cruise catering to the Indian domestic and international cruise business, 
christened ‘Karnika’ in an official naming ceremony in Mumbai on April 19, 2019.

TTI Bureau

Business and Z5 Global were also 
present on the occasion.
Karnika has been named after a 
celestial nymph, who according to 
legend emerged when gods and 
demons churned the ocean for Amrit, 
the elixir for life. Apsara Karnika, a 
celestial maiden stood for exquisite 
beauty and alluring charm for carrying 
treasures and pleasures to reward and 
indulge those engaged in hard labour.  
The name also reflects a true Indian 
identity drawing inspiration from 
the first Indian ghat - Manikarnika in 
Varanasi, which is considered as one of 
the oldest Indian city.
The 70,285 ton ship sailed on its maiden 
voyage from Mumbai to Goa on April 
17th. Karnika will undertake 15 sailings 
for Mumbai-Goa-Mumbai and Mumbai-
High Seas-Mumbai between April and 
mid-May 2019. The ship will undertake 
its first international sail from Mumbai 

to Dubai on May 24th, 2019 where it 
will port until mid-September 2019 
before coming back to Mumbai.
On board the ship, passengers will have 
a variety of cuisines, entertainment, 
adventure and relaxation to choose 
from. Additionally, the cruise offers land 
based excursions at different ports for 
passengers. The ship has three fine 
dining restaurants, which includes 
Indian cuisine at Waterfront and 
Chef’s Table and Thai, Malay, Korean, 
Mongolian, Taiwanese and Japanese 
cuisines at Chopstix. The ship also 
hosts nine different buffet and food 
stations offering a variety of delicacies 
ranging from street food, barbeque, 
international grill to patisserie and 
frozen desserts. The ship also has 
dedicated cuisine for Jain passengers.
There are nine bars on board the ship 
to offer a full range of bar menu and 
international premium spirits.
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Bureau of Foreign Trade (MOEA) and Taiwan External Trade Development 
Council (TAITRA), Taiwan’s foremost trade promotion body are all set to 
organize the second edition of ‘Taiwan Expo’ at Pragati Maidan in New 
Delhi on May 16-18, 2019. 

TTI Bureau

Karen Pai 

There will be series of activities 
that are scheduled to take place in 
the Indian capital city to mark the 
beginning of the event which includes 
a series of industry forums, trade meet-
ings, Taiwan cultural performances and 
other range of exciting events such as 
Taiwan day tour via AR and a lucky draw. 
Visitors at the Expo stand a chance to 
win flight tickets to Taiwan. 
A press conference scheduled to 
take place before the expo will see 
presence of dele-gates from TAITRA, 
and other associate partners. This expo 
is expected to further streng-then trade 
relationship between the two countries.
Karen Pai, Deputy Executive Director, 
TAITRA said, “The response we recorded 

Taiwan Expo 2019 all set to take 
place in New Delhi

in our maiden expo in India was 
phenomenal. The trade ties between 
India and Taiwan continue to grow 
with each passing year. Taiwan Expo is 
a curated exhibition based on the ‘The 
New Southbound Policy’ formulated 
by the Taiwanese government. The 
expo offers insight into Taiwan’s 
knowledge and experience in various 
fields including technology, agriculture, 
healthcare, education, culture and 
tourism to share with India and 
facilitate a long-term and mutually-
beneficial bilateral relationship.”
“Trade between Taiwan and India has 
grown substantially both in imports 
and exports in the recent years. Mutual 
investments into each of the countries 
have also increased. Such growth 
illustrates the successful union of The 
New Southbound Policy and the Act 
East Policy of the Indian government,” 
added Pai.
Economic and trade data show that the 
total trade volume between Taiwan and 
India in 2018 was the highest ever in 
the past five years and increased by 
approximately 10.87 per cent over 2017 
(i.e. US$6.366 billion). In fact, India 
has been Taiwan’s 16th largest trading 
partner for two consecutive years.
Taiwan Expo 2019 will be based on 
the collaborative directions between 
Taiwan and India. India is the base for 
Taiwanese companies to venture into 

profitable industries and consumer 
markets worldwide, and it is also the 
foothold for TAITRA to lead Taiwanese 
entrepreneurs to explore the global 
market. 
As a multi-faceted exhibition aimed at 
marketing Taiwan, Taiwan Expo is the 
perfect plat-form to introduce Taiwan 
to India, and strengthen the business 
exchange for both sides. Taiwan Expo 
2019 will touch on the subjects of food, 
clothing, transportation, culture and 
tourism by presenting Taiwan’s expertise 
in terms of its smart healthcare, 
lifestyle, agricul-ture, green technology, 
education, culture and tourism. 
Taiwan Expo 2019 aims to build on 
the immense success of the maiden 
edition of the event that took place 
last year. Taiwan Expo 2018 recorded 
participation from a significant number 
of exhibitors showcasing their products. 
About 18,000 visitors marked their pres-
ence at the expo too. This year’s edition 
is being co-organized by the Federation 
of Indian Chambers of Commerce 
and Industry (FICCI) and is also being 
supported by India Trade Promotion 
Organisation (ITPO).
Taiwan Expo 2019 is expected to see 
participation from 130 exhibitors 
showcasing their state-of-the-art 
products through 230 booths. The show 
will be open between 10:00 AM to 6:00 
pm. 

“The trade ties between 
India and Taiwan 

continue to grow with 
each passing year. 

Tai-wan Expo is a curated 
exhibition based on the 

‘The New Southbound 
Policy’ formulated by the 
Taiwanese government.”
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On a Friday morning in the fag end of April, while the sun was still about 
to rise, I embarked on a journey of a lifetime.

Anu Bhatt

Recently, I was part of a tour which 
was being organized by Rising Stars 
Tour & Travels (RSTT) for 45 visually 
impaired travellers coming from all 
parts of India, sharing the same passion 
of exploration. With no preconceived 
thoughts, I reached outside the head 
office of RSTT in Ashok Vihar, New 
Delhi from where the journey was set 
to begin. 
I was welcomed by the laughter of the 
excited visually impaired travellers, 
who were socializing and making new 
friends before heading out on this 
sojourn to the Jim Corbett National 
Park. The travellers, who had by then 
formed their own groups were escorted 
and settled by the volunteers in a 
luxurious Volvo bus. 
On our way to the national park, while 
I tried to catch up on my sleep, others 
were passionately playing games 
and utilizing each second of this trip. 
My fellow travellers either had zero 
vision, loss of side vision, blurred 
vision, extreme light sensitivity and 
night blindness. They are working 
professionals and students from diverse 

Travelling through the eyes of 
visually impaired

backgrounds like banking, insurance, 
teaching, PSUs, and others.
After ten hours of joy filled road journey 
we reached to our final destination and 
checked into our home for the next two 
days, Acorn Hideaway Resort & Spa, a 
five-star property in the wilderness 
of Jim Corbett. We were welcomed by 
refreshing drinks and cordially escorted 
to our splendid rooms individually. We 
all assembled in the dining hall for 
some quick snacks before heading to 
our respective rooms. 
I got into an interesting conversation 
with Sunil and Bharti while escorting 
them to their room. The visually 
impaired couple travelling from Jaipur 
knew about each other’s choices. Their 
unconditional love and affection was 
magical.
The next morning began with an 
enthralling jeep safari to the interiors 
of the national park. I am running out 
of words to describe the thrill that 
my special co-travellers exhibited. 
They were amazed to hear the roving 
footsteps of animals and excited on 
being informed that there was a herd 

of an elephant walking on the side and 
deer crossing our way.  
After the safari, we got back to the 
resort for breakfast and munched on the 
scrumptious food prepared by the chefs 
of the property. In the evening, RSTT 
organized a pool party for everyone 
which included fun filled games. What 
seemed to be a casual experience for 
few was a bucket list ticked off for some 
others. 
As the sun descended and evening 
arrived, it was the time to shake a leg 
on the beats of a DJ. My travelling 
companions were dancing their heart 
out. They didn’t want this journey to 
end and in fact were looking forward to 
their next trip.  
Amit Jain, Founder of RSTT, who started 
this initiative, had first attended a similar 
tour as a sponsor. He was not convinced 
the way that trip was organized and 
decided to hold something similar but 
much better under the aegis of his 
company. He wanted to give the visually 
challenged community an experience, 
which they would have never dreamt 
of. Therefore, all his trips include 
luxurious accommodation and the most 
comfortable transportation. A visually 
impaired individual has to pay Rs 3000 
as a token of confirmation to take part 
in these specially curated tours. All 
other expenses of the tour including 
travel, meals and accommodation are 
borne by RSTT and the sponsors. 
Jain informed me how he has today 
become a known name in the visually 
impaired community. His first trip 
began with a lot of roadblocks but 
today he has gained the confidence of 
the visually challenged travellers. In 
just one year, RSTT has organized four 
such trips, the other destinations being 
Nainital, Rishikesh and Jaipur. He also 
aspires of organizing an international 
tour of similar nature by the end of next 
year. 
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However, travelling to destinations 
far from the city is also a difficult 
proposition. But we can suggest you 
a place where kids will enjoy to the 
fullest and the destination is not too far 
from New Delhi. 
We are talking about a place which is 
hardly 1 hour drive from the city crowd, 
close to the nature, full of exciting 
activities and delicious food. This 
entertaining place is Surajgarh Farms 
in Gurgaon. 
Haryana is synonymous with the 
warmth of its people, the richness of its 
food, the charm of its hospitality, and 
the earthiness of its beauty. Surajgarh 
Farms is one of the few places where 
these images of Haryana are true even 
today! 
Surajgarh Farms is a perfect option for 
a family getaway, celebrating social 
events and birthday parties. A vast 

Looking for a relaxing getaway: 
Head towards Surajgarh Farms
The summer holiday time is here and the biggest issue any parent face 
is the demand from kids to visit new places for their enjoyment. 

TTI Bureau

expanse of lush greens dotted with 
aesthetically done-up earthy places 
awaits you at this exclusive farm. It is a 
charming vacation village – a quite tiny 
hamlet set amidst lush green fields and 
whispering winds. Its ethnic mud huts, 
serene pond, jumping sprinklers, lively 
cattle barns give a healthy, innovative 
and productive link between the urban 
and nature. 
Also, it is a wonderful place where your 
kids will leave the technology for some 
time and will get closer to the nature. 
There is everything for a kid to enjoy 
be it a fresh water swimming pool or a 
enthralling camel ride. 
Visitors may participate in activities 
common in farms like milking cows, 
cooking; this is always appreciated 
and welcome by the hosts at Surajgarh 
Farms. It is an ideal wilderness 
summertime getaway also because of 

its conservation initiatives. One of the 
delightful farms in India, the destination 
offers a countryside experience and is 
spread over 12 acres of land at Golf 
Course Road, Gurugram. Escape the 
maddening city life and enjoy the lap 
of nature by planning a short family 
trip here. Actually, it is one of the best 
destinations to pick among multiple 
places near Gurugram or New Delhi for 
that matter.
Children who visit the village are 
spellbound by the sheer number of 
activities they can participate in. Just 
as in a real Indian village, children can 
play marbles and fly a kite. They can also 
experience flying fox. In order to enjoy 
flying fox, children climb to a secure 
platform and wear a comfortable body 
harness. The body harness is connected 
to a wheel that is secured on a taunt 
overhead wire. The overhead wire runs 
high over the ground to another lower 
platform. Children safely jump from the 
platform and fly over hundreds of feet. 
It’s an exciting adventure for children.
The food available at Surajgarh 
farms has a village theme. Authentic 
Indian delicacies are on the menu 
and are prepared from purely organic 
ingredients and cooked in the 
traditional way.

Address: Golf Course Ext Rd, Sector 59, 
Gurugram, Haryana 122002

Ticket Prices:
Adult - Rs 1199

Kids between 3 feet to 4 feet - Rs 599
Couple - Rs 2299

Senior Citizen - Rs 999
Group of 6 people - Rs 6599

Group of 20 people -Rs. 21499
Student special rate- Rs 799  

(valid Id is must) 
Summer exclusive offer for a group of 6 

and above will get flat 50% discount  
Timings: 4 PM to 11 PM  

(summer season).
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Sabre strengthens leadership in India with strategic appointment
Sabre Corporation has appointed Jaya Kumar K as Vice President & Managing Director, for Sabre 
Global Development Center in Bangalore, reaffirming its commitment to transforming the future 
of travel and strengthening Sabre’s presence in India. In his role, Jaya will be responsible for 
propelling the Centre’s innovation capabilities, as well as attracting key talent to deliver cutting-
edge technology solutions.
Jaya comes to Sabre from Walmart, where he was Managing Director and Vice President, Global 
Technology Services, where he grew Walmart Labs India significantly, and established Centers of 
Excellences (CoE) for analytics across e-commerce and in-store technologies. Prior to that, Jaya 
also co-founded and built Neta, a pioneering data mining tool.

Clarks Inn Group of Hotels appoints TK Murthy as Director of Operations
TK Murthy has been appointed as the Director - Operations at Clarks Inn Group of Hotels. A 
certified hotel administrator and a Fellow Member of the Institute of Hospitality -UK, Murthy 
brings in an overall experience of over three decades with leading hotels in India and the Middle 
East. Based out of Clarks Inn’s corporate office in NOIDA, Murthy in his new role will provide 
operational excellence and will be responsible for steering the management team in order to 
bring in increased efficiency in hotel operations as well as oversee the growth of the company. In 
his previous role Murthy was at Sangam Group of Hotels as their Group General Manager based 
at Tiruchirapalli (Trichy) in Tamil Nadu.

Anil Chadha takes over as Vice President - Operations, Hotels Division, ITC Hotels
Anil Chadha, who served as Vice President - South & General Manager – ITC Grand Chola, Chennai 
has moved to New Delhi as Vice President - Operations, Hotels Division.  Kuldeep Bhartee, currently 
Area Manager – West & General Manager – ITC Maratha will be taking over as Area Manager – 
South & General Manager – ITC Grand Chola. As Vice President – South & General Manager – ITC 
Grand Chola, Chadha was responsible for the growth and expansion in the Southern region in 
both the WelcomHotel & Luxury Collection brands: WelcomHotel Coimbatore & WelcomHotel 
Kences Palm Beach, Mahabalipuram opened under his aegis, as did the Luxury Collection hotel 
ITC Kohenur Hyderabad. Chadha’s achievements are manifest in the numerous recognitions 
within the industry including - General Manager of the Year by Business World Hotelier, Hotelier 
of the Year by Food Food Awards, 2018, Whisky GM of the Year by Whisky Magazine – Icons of 
Whisky India and Hotelier of the Year by Vir Sanghvi in Brunch magazine, Hindustan Times.

Nikita Das joins as Sr. Cluster Marketing and Communication Head for Bangalore Hotels, 
Marriott International
Marriott International has the appointment of Nikita Das as Senior Cluster Marketing and 
Communication Head for Bangalore Hotels, Marriott International. Being in the industry close 
for close to a decade, Nikita brings with her vast knowledge and experience in the hotel industry. 
In her new role, she will oversee marketing and communications of three Marriott properties in 
Bangalore i.e. JW Marriott Hotel Bengaluru, Sheraton Grand Bangalore Hotel at Brigade Gateway 
and the Renaissance Race Course Hotel. Nikita started her career with Ogilvy and Mather Mumbai 
in the year 2010 where she built her rich experience in marketing and advertising. In the year 
2011 she moved to DDB Mudra Communications as a Manager Brand Communications.
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